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“I Have a Question” Video: Final Assignment 
 
Assignment Description 
It has become more commonplace for news sites and YouTube channels to offer short segments 
that ruminate on one specific, pressing social question using current research. These debunk 
myths about gender, spread awareness, and query the influence of pop culture artifacts. For this 
assignment, you will write, direct, and edit one such 3-6-minute video. 
 
The video can be informative (teach an audience) or persuasive (convince an audience). 
 
The video should ask and answer one question. Examples of questions include: Why have more 
women been running for office this election cycle? Does toxic masculinity hurt men? Should 
tampons be taxed? What is the purpose of Janelle Monáe’s queer, female, black aesthetics? 
Should colleges require teachers to include trigger warnings on syllabi? Is the criticism of “vocal 
fry” sexist? I encourage your creativity! 
 
You can choose a popular topic for which current videos exist (i.e. “Is gender a social 
construct?” “What is pinkwashing?”) but you want to be sure that you’re adding additional 
information and taking a new approach. I encourage you to see what’s already out there. 
 
Communicative Practice 
This assignment asks you to consider the fundamentals of communication:  

1. Who is your intended audience? 
2. How do you hope your video changes public opinions and/or perceptions?  
3. How will you find, use, and deliver the best information? 
4. How will you structure your video? 

 
Topic Selection 
Due emailed to me (ritchiem@plu.edu) by the start of class on Friday, September 28th. Please 
follow this format for submitting it: 

• Topic in the form of a question (you may explain why you want to ask it) 
• Specific whether it will be informative or persuasive 
• Specify your intended audience 

 
Assignment Triage/Timetable: 
Wednesday 09/26 - Video Editing Workshop 
Friday 09/28 - Topic Selection Due – emailed to me by the start of class 
Friday 10/12 - Audio Editing Workshop 
Friday 10/26 - Research Proposal Due – printed out and handed in at start of class 
Monday 11/05 and Monday 11/26 - Work on Video in Class 
Wednesday 11/28 and Friday 11/30 - Peer Review 
Monday 12/03 and Wednesday 12/05 - Watch Videos Together as a Class  
Friday 12/07 - Final Videos Due - posted on YouTube class page by start of class 
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Copyright Use and Finding Materials 
You must always attribute the source with proper citations in the video. I ask that you use APA 
style. See additional copyright information below. 
 
Waiver 
If you feature other people in your video (interviews, their faces, etc.), you must get them to sign 
a written waiver from PLU (See Sakai). If you feature vulnerable populations (prisoners, minors, 
pregnant individuals, cognitively impaired individuals), you must sign a different waiver (and 
perhaps conduct IRB; see me). 
 
Structure 
There are numerous ways to structure an informative or persuasive video. I suggest certain 
patterns (See below). However, you have creative freedom (parody, Mean Tweets, etc.). 
 
Research Proposal (100 points) 
After topic selection, we will discuss your Research Proposal (Due at the start of class printed 
out on Friday October 26th). The 2-page proposal will include: a justification for your research 
topic, explanation of how your research sources support your answer to the question, and a 
partial, written outline of your video. 
 
Peer Review (100 points; 50 points each day) 
You will peer review videos on Wednesday November 18th and Friday, November 30th. 
 
Assessment for Final Video (300 points) 
 
Question (50 points) 
Video asks and answers one question; question is timely, insightful, creative, and succinct; 
answer to question (thesis) is accessible to those who might not have all the information 
 
Research and Support (100 points) 
Video provides authoritative, relevant, and timely research; video cites at least 3 different 
reputable academic sources; support well-incorporated and corresponds to thesis 
 
Organization (50 points) 
Video follows a discernible organizational pattern; sections flow from one to the next 
 
Aesthetics (50 points) 
Cohesiveness; uses high contrast and quality; text and images are legible; audio is audible 
 
Mechanics (25 points) 
Grammar; sentence structure; fits within time constraints 
 
Failure (25 points) 
These are free points that everyone gets automatically. It’s ok to not do something perfectly. 
After you’ve done this assignment, take a deep, meditative breath, and try to be happy with what 
you’ve done. 
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“I Have a Question” Video: Examples 
 
Note 
Your videos should be 3-6 minutes in length. Please note that some examples here are shorter or 
longer, and I’ve included them so you can see the general structure of an informative/persuasive 
topic. 
 
Some videos include the voice of the authors and feature the author speaking, i.e. YouTubers 
who talk and overlay images and sounds on their recordings. You can create a video like this. 
 
Examples 
Here are a few examples of question videos, to get an idea of structure. Watch these critically. 
How can they improve? 
 
Informative 
Vox, “How Did Pink Become a Girly Color?” 2015: 
https://www.youtube.com/watch?v=KaGSYGhUkvM 
Vox, “What People Miss About the Gender Paygap,” 2016: 
https://www.youtube.com/watch?v=13XU4fMlN3w 
ContraPoints, “Pop Feminism: Why Is There So Much Bad Feminism?” 2017: 
https://www.youtube.com/watch?v=3glomsCM5mU 
As/Is, BuzzfeedYellow, “Why Pronouns Matter for Trans People,” 2015: 
https://www.youtube.com/watch?v=N_yBGQqg7kM 
 
Persuasive 
 
Laura Dunn, “It’s Time for the Law to Protect Victims of Gender Violence,” TedTalk, 2018: 
https://www.ted.com/talks/laura_l_dunn_it_s_time_for_the_law_to_protect_victims_of_gender_
violence 
Huffington Post, “Why We Need to Talk about White Feminism,” 2015: 
https://www.youtube.com/watch?v=VNdZcegK1lQ 
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Types of Organizational Patterns: Informative and Persuasive 
 
Informative 
Purpose of informative discourse: to teach an audience 
 
Chronological: Ordered according to time; i.e. linear dates; beginning, middle, end; first, second, 
third step 
 
Spatial: Ordered by geographical organization or direction; i.e. three or four places 
 
Topical: Ordered according to subtopics that make logical sense (must be of the same kind, so 
focus on coherence); i.e. three/four types of discourse; categories; reasons why we hold a belief; 
reasons why there is a particular discursive phenomenon 
 
Persuasive 
Purpose of persuasive discourse: to change audience beliefs, values, or actions 
 
Types of persuasion: fact, value, policy 
• Fact: Persuades an audience what is/is not true; i.e. millennials are as racist as baby boomers 
• Value: Persuades an audience what is right/wrong, best/worst; i.e. “Beyoncé had one of the 

greatest music videos of all time...” 
• Policy: Persuades an audience what should be done; i.e. PLU should abolish Greek life 
 
Topical: Ordered according to subtopics that make logical sense 
Best used when: the speaker wants to provide multiple reasons why something may be true, 
harmful, or important 

Familiarity/Acceptance: Ordered according to what the audience is familiar with and moves into 
what the audience does not know, relative to that familiarity 
Best used when: the speaker has to deliberate a question of value, worth, or morality 
 
Elimination: Ordered as a survey of mutually exclusive available solutions/actions and why your 
proposed one is best 
Best used when: the problem being addressed by the speaker is generally agreed upon and the 
speaker needs to make clear there is one solution 

Problem-Cause-Solution: Ordered to show a problem, its cause, and a proposed solution 
Best used when: the speaker needs to clearly address the reason why a problem exists 
 
Monroe’s Motivated Sequence: Ordered according to a series of five steps: attention (relevance 
of topic to audience); need (addresses an issue); satisfaction (propose a solution to the issue); 
visualization (asks audience to visualize resolution); action (asks audience to act) 
Best used when: the speaker wants the audience to take immediate action 

Refutation: Ordered as a number of refutations, or oppositions to claims in order to disprove 
them 
Best used when: a topic or thesis is highly contested  
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Final Video Project: Finding Materials 
 
You must attribute all your sources in the video with full citations, just like a references or 
bibliography page. Please use APA citation style. To learn the style specifics, see Purdue Owl: 
https://owl.purdue.edu/owl/research_and_citation/apa_style/apa_formatting_and_style_guide/. 
 
Open Access 
Free and open for anyone to use and remix for any purpose; not subject to copyright restrictions 
 

• Audacity: Free Open Source Audio Editor: https://sourceforge.net/projects/audacity/ 
• Freesound.org 
• YouTube’s Audio Library: https://www.youtube.com/audiolibrary/music 
• Wikimedia Commons: https://commons.wikimedia.org/wiki/Main_Page 

 
Creative Commons 
Open for anyone to use so long as you follow the license conditions, specified by the owner 
(public use without modification, public use with modification, noncommercial use without 
modification, noncommercial use with modification): 
https://wiki.creativecommons.org/wiki/Best_practices_for_attribution. 
 

• CreativeCommons.org 
o Search here: https://creativecommons.org/use-remix/ 

• FreeMusicArchive.org 
 
Public Domain 
Open for your use and remix for any purpose because they are owned by “the public” 
 

• Archive.org 
• Archive.org Newsreel Search: https://archive.org/details/universal_newsreels 
• National Archives and Records Administration: 

https://www.archives.gov/research/catalog 
• USA.gov Photos & Images: 

https://search.usa.gov/search/images?affiliate=usagov&query= 
• National Archives Presidential Libraries and Museums: 

https://www.archives.gov/presidential-libraries 
• US Government YouTube Channel: https://www.youtube.com/usagov1 
• Internet Book Image Archive: https://www.flickr.com/photos/internetarchivebookimages/ 
• New Old Stock Photos: https://nos.twnsnd.co/ 
• Videvo Stock Video Footage: https://www.videvo.net/ 
• Project Gutenberg (books): https://www.gutenberg.org/ 
• Public Domain Music: https://musopen.org/ 
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Fair Use 
This specifies that you can use copyrighted material for educational purposes to enrich public 
knowledge at a nonprofit institution. You can use copyrighted material only in a limited capacity. 
Please note: You can never really be sure that something is fair use, unfortunately, until after the 
fact, because fair use applies four retroactive standards (purpose, nature, amount, effect). So, 
Youtube would flag your video or send you a cease and desist letter. See here for more 
information: https://www.lib.uchicago.edu/copyrightinfo/fairuse.html. We will use Vimeo, 
which covers most content under fair use. 
 
If you want to use something that is copyrighted, in full, you must get written permission from 
the owner (I can walk you through this). The amount used should be a small part of the whole. 
 
Trademarks 
Please note: Companies and institutions will often trademark branded images, i.e. the New York 
Public Library Lion. So, even if the lion is in a public photo, you would need to get permission to 
use the branded image. 
 
 


